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15 January 2010
A Unique Leadership Programme designed for Marketers

Offered by The Marketing Society in association with Brand Learning 

Senior marketers need to focus more on context and less on content, according to information released today.  Marketing managers need to handle the day-to-day job but more senior marketers need also to be able to rise above it, providing the vision and context within which effective decisions are made. They must also engage people and build their capabilities to manage the operational demands of the business.  Only then will they be equipped to sit at the top table in their organisations.

This call to action came from The Marketing Society, the UK’s most influential network of marketers and Brand Learning, the leading international specialist in marketing capability development, as they announced the seventh annual Marketing Leaders Programme (MLP) 2010.  It takes place in three modules during March to May 2010 and is designed to support individuals who are preparing for or have just taken up high-level marketing leadership roles.  It also features top marketing leaders from world class companies as guest speakers with facilitation by Brand Learning and the Marketing Society.
Module One, which takes place from 17-19 March 2010, looks at Becoming a Great Marketing Leader. Speakers include Kerris Bright, chief marketing officer, AkzoNobel Decorative Paints;  Ian Crook, marketing director, internet, Tesco; Steve Langan, managing director and group marketing director, Hiscox UK and Jill McDonald, chief marketing officer, McDonald’s. The sessions will cover issues such as team leadership, boardroom expectations and leading organisational change.

Module Two, Inspiring Marketing Leadership in Practice, takes place on 22-23 April 2010.  Speakers such as Roisin Donnelly, corporate marketing director and head of marketing of Procter & Gamble UK and Ireland, and Peter Rampling, marketing director of Telefonica 02 UK will provide insight into best practice in brand building, brand communications and leading for innovation.  
Module Three covers Leading Marketing into the Future as well as personal action planning for the attendees.  It takes place on 13-14 May and looks in particular at how marketing is changing in the digital age.  Speakers include Keith Weed, executive vice president at Unilever, Obi Felten, head  of consumer marketing, Google EMEA and Simon Darling, founder of Quiet Riots and ex Skype and eBay.

Michele McGrath, Brand Learning partner and facilitator of the programme, comments: “Senior marketers have a vitally important role to play in driving growth.  The continuing appeal of the MLP development programme is that it provides senior marketers with the tools and skills they need to evolve their marketing leadership capabilities.    

“Leadership is about vision, energy and accountability, she continues, but a lot of senior marketers haven’t been given the chance to acquire those skills as they rise up the corporate ladder.  The role of the marketing director is to lead the business to deliver superior customer value and thereby drive growth and the Marketing Leaders Programme makes sure they are given the support they need to head in the right direction.”  
Gemma Greaves, marketing director at The Marketing Society, adds: “Most great leaders are made, not born.  The Marketing Leaders Programme, developed in association with Brand Learning, takes delegates on a marketing leadership journey and provides attendees with an in-depth understanding of what it really means to be a marketing leader. True marketing leadership is about ensuring there is a harmonious balance between functional marketing skills and strong leadership qualities.”

The programme will be held in and around Warren House in Kingston-upon-Thames, Surrey.  To book a place, please contact Jenni Georges of the Marketing Society at 020 8973 1360/1372.
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Background Information – Brand Learning (www.brandlearning.com)

Brand Learning is the leading international specialist in marketing capability development.  The company is privately owned. Its co-founders and joint MDs are Andy Bird and Mhairi McEwan – ex Unilever and Pepsi-Co VP marketing executives, who set the business up in 2000. 

Brand Learning is a dynamic consultancy carving out a unique presence in the growing discipline of marketing capability development. Brand Learning works with the world’s leading companies to help add rigour to their marketing skills in order to drive better effectiveness and cut-through of this major corporate investment.  

Brand Learning is a fast growing business. It is actively recruiting talented individuals and has over 50 multinational corporations on its client list including Unilever, Shell, Diageo, Tesco, Astra Zeneca and Philips.  Brand Learning worked on client projects in over 44 countries last year alone.

Brand Learning was voted No 5 in The Sunday Times 100 Best Companies 2009.  This year’s success comes on top of last year’s achievement when Brand Learning also won Marketing’s greatest prize - the Marketing Society’s Grand Prix across all categories for its work with client AkzoNobel (formerly ICI) and this year’s Marketing Excellence Award for Marketing Capabilities with client Shell.

About the Marketing Society

The Marketing Society is a not for profit organisation owned by it members. It was founded in 1959 to provide a forum for senior marketers to exchange ideas and share best practice. Over the past 50 years it has emerged as one of the most influential drivers of marketing in the UK business community. Today the Society has a member base of nearly 3,000 senior marketers, across a broad spectrum of companies and sectors, based throughout the UK and abroad.

The Society challenges its members to be bolder marketing leaders by supporting the development of leading-edge thinking and seeking out and promoting the evidence of effective marketing. It does this through the Marketing Society’s Awards for Excellence, its journal Market Leader, a national programme of world-class events, innovative professional development, such as the annual Marketing Leaders Programme and extensive on-and-offline networking opportunities. For more information please go to: www.marketing-society.org.uk
Notes to editors

For further information please contact Louisa Osmond, Elizabeth Mercer or Isobel Barnes at Eulogy!:
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